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World’s Largest Airship Available to New Sponsor for First Time in Two Years
The only Zeppelin airship in the Americas has successfully flown as the Farmers Airship since 2010

MOFFETT FIELD, Calif., January, 17, 2012 — For the first time in two years, Airship Ventures announced
that its Zeppelin, Eureka, is available to a new visionary sponsorship partner as of April 2012. After two
years successfully flying as the Farmers Airship, the company and its current branding partner Farmers
Insurance have come to the conclusion of a successful contract.

“The most successful airship sponsors are those who think big and we certainly accomplished big things
with Farmers,” asserted Airship Ventures Director of Sponsorship Joanne Fedeyko. “Our partnership
proved that airship sponsorship can yield rewards beyond traditional marketing programs. We’re excited
to build on that success with a new partner who understands an investment in airship branding isn’t just
about having a cool billboard, rather using the airship as a platform for differentiating its brand and
engaging its audience.”

Guided by the joint efforts of Airship Ventures’ sponsorship experts and Farmers marketing team, Eureka
delivered these rewards during her tenure as the Farmers Airship. Though Eureka performed traditional
roles like showcasing the Farmers brand for miles above professional golf, tennis and NCAA football, it
was the airship’s activities outside of these events that attracted the most eyeballs. Eureka’s unique day-
to-day job as a passenger and scientific research platform won Farmers hundreds of media hits, including
high-profile placements like the front-page position on Yahoo! and a lengthy feature on NBC’s Today
Show. Farmers was able to leverage this public persona to great success in company-driven marketing
efforts. When the Farmers Airship appeared in the popular online game FarmVille, a real-life opportunity
to experience a flight was the catalyst for Farmers setting the world record for most “likes” in a 24-hour
period on its Facebook page. The pinnacle of partnership was a historic, six-month, cross-country tour
that “barnstormed” over a dozen top Farmers’ markets from coast to coast in 2011. The partners’ aerial
and on-the-ground efforts combined to showcase the Farmers brand above more than half of the nation’s
states, fly nearly 2,500 passengers, raise funds for the March of Dimes and drive inquiries for products
and services to Farmers agents.

"With the Farmers Airship, we’ve raised awareness of the Farmers brand, set records, and had a sky-high
platform for charitable events in dozens of communities across the nation," said Farmers Insurance Vice
President of Community Branding Chuck Browning. “Having the Farmers logo on the only U.S. Zeppelin
made the Farmers brand literally, larger than life.”

Previous brands that have successfully leveraged Eureka run the gamut of technology, media and
entertainment, including regional newspaper publisher Bay Area News Group, personal genetics leader
23andMe and Disney-Pixar’s animated film UP. The Zeppelin Eureka and her crew are based in the San
Francisco Bay Area, regularly operate throughout California and can serve other locations upon site-
survey and request.

About Airship Ventures Sponsorship

Under the guidance of an in-house sponsorship expert, Airship Ventures sponsorships combine the
unforgettable experience of airship flight with on-the-ground visibility for miles. Each sponsorship program
is custom tailored to include the right mix of integrated marketing and promotional opportunities to garner
client brand affinity and support business objectives. For more information on Airship Ventures
Sponsorship opportunities visit www.airshipventures.com/sponsorship or contact Director of Sponsorship
Joanne Fedeyko jfedeyko@airshipventures.com or 650-969-8100 x114.




About Airship Ventures, Inc.

Founded in 2007 in California, Airship Ventures, Inc., is the only passenger airship operation in the United
States, featuring Eureka, the world’s largest airship. The Zeppelin’s spacious cabin comfortably
accommodates one pilot, one flight attendant, and 12 passengers. Luxury features include oversized
panoramic windows, an onboard restroom with window and a 180-degree rear observation window and
“love seat” that wraps the entire aft of the cabin. Using the inert gas helium for lift, and vectored thrust
engines for flight, Zeppelin NTs have been flying since 1997 with an unparalleled safety record.
www.airshipventures.com
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